
Introduction 
- Awe is elicited by vast stimuli, such as 
landscapes, religious services, crowded concerts
 
- Nature can promote awe and other positive 
emotions such as happiness (Balleu & Omoto, 
2018) 

Methods
Participants: 
- Randomly distributed Qualtrics survey of 1,000 
people in the US in July 2017
- Average age= 45.98 

Variables:  
- Location, demographics, personality variables, 
awe experience, life satisfaction, socio-economic 
and environmental factors 

Hypothesis 
- Rural areas will be associated with higher life 
satisfaction and dispositional awe 
- High tourism rankings will be associated with 
dispositional awe 

Results
- Pearson r
- Hypothesis 1 is not supported: Population 
Density was negatively correlated with 
Openness (p= -.065), Awe (p= -.026), and 
Emotional Stability (p= -.059). 
- Hypothesis 2 is moderately supported: 
Tourism was moderately correlated with awe (p= 
.011).

- Awe was positively correlated to Openness (p> 
.36), Extraversion (p> .49), and Life Satisfaction 
(p> .51).
- Life Satisfaction was positively correlated with 
Openness (p= .087) and Extraversion (p> .54).

Conclusion
- The data shows that socio-economic factors 
could predict personality, however, the data is 
weak and there is no evidence to link the factors 
to awe or life satisfaction. This data may show 
that personality (e.g. awe, gratitude, and 
extraversion) could measure happiness more 
effectively than socio-economic factors.
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